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MoneyHero Group connects
people to a better financial future

Our mission at MoneyHero Group is to make all of life's
financial decisions a time saving and rewarding experience

We educate people about personal finance, help them
decide which products are best suited for their needs, and

facilitate getting the product

We connect financial institutions with their target customers
and help them achieve their customer acquisition objectives
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Product innovation and competition drives consumers to look for
trusted sources of information to compare and decide

With increasing number of personal finance With increasing competition leading to higher
ou options to consider.. customer acquisition costs..
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~Consumers need trustworthy and relevant .Providers want reliable volumes of ready-
personal finance guidance to-transact customers
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Our business

Simplifying financial decisions Expand and improve

our services for both
users and providers

through accessible content and

trusted brands.

We connect users with financial
products via intuitive comparison

journeys, fostering loyalty

Generate insights

through rewards. from data

Attract millions of users

Trustworthy and
free personal
finance content,
exclusive rewards

Continuous
improvemeant
and
innovations

M@neyHero

Group

Customer
database and
data analytics

capability

Rewards
fulfillment for
users to
register and
claim rewards

Help users find
the right products
Comprehensive
and easy-to
r'li-]'k"IIJa.'-ﬂi-."
user journey

Seamless
integration
with providers

for users to

Deliver high volumes
of customers to
financial institutions

apply

Foster user loyalty through rewards




Investment thesis

A Market Leader In the Rapidly Expanding Greater Southeast Asia Market

Large Addressable Market That is Growing via Digital Adoption of Product Distribution

Proven Scalable Business Model with Significant Runway

M@neyHero

Group
Near Term Path to Profitability Enabling Continued Future Investment for Growth

Opportunity to Further Cement Leadership Position via Inorganic Growth

World Class Management Team with Strong Institutional Backers

ManeyHero



MoneyHero Group is a market leading online financial comparison

platform in Greater Southeast Asia

Key Stats (V

5

Operating Markets in
Greater Southeast Asia

8.9M

Manthly Unigue Users ‘&
(in 9M 2023)

278

Commercial Partner
Relationships !
(as of Sep. 30, 2023)

Hokes:
I

2
a
4.

Al stats eechacks Thailand, which wes dosed in Qg 2022

Manthly Uricues Liiar is & unigue e wilk ot las! ane seiaian in g gioen maeth s detecmingd By a unigue device ectilier Trem Gaegle Araltic
Organic Lisers are users that vist our onlire platforms via all unpaid channels such as direct and crganec search

Commarcial partner relationships means havirg relatorships with diferant lines of businesses within the sama linancial instibation @.g. X¥Z Bank CC business i one relationship and PL is anather; decision making power and bucdget rests with the
redreiciual bra of b

185M

Total Populations in
Five Operating Markets

76%

Organic Users (3
(in 90 2023)

1.5SM

Financial
Product Applications
(LTM Sep. 30, 2023)

B 20W-2022 sudited financals of Comparedsia Group Capital Limited, in sccordance with IFRS

Group Revenue &) (US$M)

48%
19-22 CAGR
&8

462
38
21
m I

2018

2019 2020

Adding critical mass

2021 2022

Cash flow
optimization
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8.9M monthly unique
users®
and 4.7M members®

ENGAGE WITH OUR
7 BRANDS
ACROSS 5 MARKETS

Hobes:
I Wanthly Unicues Usars duning the period 96 2023; mambsrs i ol Saptambar 20, 2023

users

M@neyHero
1.5M monthly unigue
L
L]

v

(;@mpareHero E creatory

0.3M maonthly unique

users

[ ]
aer H
.:.m SingSager
ey 0.9M monthly unique
X} users

D Seedly &~

0.8M monthly unique
USErs.

2 Maneyrers Group Membery indude members who kave logn (D with us in Singepars, Hong Korg and Taiwan, membars who hees subscribed to our smail distrbutiane in
Singapare, Hong Kong, Prilippines, Tawan and Malsysia, and members who are registensd in our resards database in Sngapore and Hong Kong

M@ney101

2.6M monthly
unigue Users
L]

o2, Moneymax

MoneyHero g



Our brands are trusted and hold leading market share

SINGAPORE #i HONG KONG #i
' LA |

TAIWAN #i

59%

PHILIPPINES #1

MALAYSIA #3

M@ney101

SingSager M@neyHero

D Seedly

49%

Source: Semnush "o ne}“max WHEFG

Moter Markat shans is based an 2022 total visit durstions (Time Spant pes viit multipled by tha number of vists) salative 1o that of by compstitons in each markat. Compstiton set used HE MoneySman, FiyForkliks, Hong Kong Cerd, Flano,
Graupbuys, Mr Mles, Flyday, FlyAais, HECashRetste, mAsferml, Lendelsl 500 MoneySmart, VaheChampian, PalicyPal, ManeyOhed | TW iCard, Roa Cash, Cardy, Ewdna, Finle, Alphacerd, Alphakase, Creditcards com, My 3, Moreyemart | PH: iWorey,
eComparemo, IChoose, Muindeal, Altrebesticans, Loancnling, UpFirance, Mook, Coofinance | MY: Ringaitohs, LoanStrest, iMorey, Biat, Poicystreet, Fatberry. w&g n]



We operate in a large, high growth region that is
digitally-enabled

] 8 5 M Total Population

IN OUR FIVE OPERATING MARKETS IN 2022

F00M+ in Greater Southeast Asia

92 M Banked Population

IN OUR FIVE OFPERATING MARKETS IN 2022

95-100% banked in SG, HK, TW, and Malaysia
44% banked in Philippines, growing at a 7.8%
CAGR 2018-2022

Source: Euromonitor
Maobe: Fiva opsrating markats includa Singapera, Hong Kang, Philipairss, Taiwan and Makivsia

4 -7% Disposable Income Growth

CAGR 2023E-2028E IN OUR FIVE
OPERATING MARKETS

90% |
O Households with Smartphones
IN OUR FIVE OPERATING MARKETS IN 2022

70% of Population uses internet daily

MenevHer 10



Large addressable market of $9B+ revenue opportunity with
strong underlying trends towards digital channels

Credit Cards Markets ) Consumer Insurance Markets (2)

() Card transaction as % of

total transactions

0 ) @ @O @ @ @) @& @D
32 32

51 53

18 "9 20 21 22 "Z3E "24E '253E "Z6E

Total 44B card transactions and total 107M
credit cards in circulation in 2023E

Mo. of card transactions grew at #@% CAGR
2018-22 and is expectad to grow at #6% CAGR
2023E-26E

At a churn rate of 10% of cards in circulation and
5% Yo¥ increase in cards in circulation, implies
$2B+ revenue opportunity (assurming an average
pricing per appraval by market}

Source Euramoritar, ManeyHero
Hobes:
Favanua apporiunites an basad on the assessmant of ManepHara Groun; it only ncludes crecht cands, COmumes insurancs, ard corsumar Knding and does not covar tha enting vartical of MorsyHara Groug

2
S
4

Markets include Singapore, Horg Kang, Philppires, Taiwan and bakysis

@@@@@

) Online a5 % of total

515
CONSUMET insuranca
GWE

"18 M9 20 '21 22 "23E '24E '25E "Z6E
Cansurmer insurance GWFP: $221B in 2023E (51938

Life, $28B General ($490M Travel)), out of which 4%

was driven online ($9B in size)

$98 online consumer insurance GWP implies $2B+
revenue opportunity (assuming an average
comrnission rate of 25% of GWP)

Online consumer insurance GWF grew at +42% CAGR

2018-22 and is expected to grow at #20% CAGR
2023E-26E

Corsumer insurance GWF reders to the gross witten premium aggregated acrass e insurance and general insurance
Corgumar grass landing is tha tatal velue ol loars abvanced by all small redium sized antanprise lara and consumar Kars in & gvan year; axclucs B2E (businass leans), C2E (eg corporata bonds), C3C lag cash loans)

Online consurmer gross lending (USSE]
Q) @) (@ (%) (%) @) @0 @) %)

() Online as % of total $226

CONSUMBF Qross
lending

b=l
2172
£145
$11t; Hl24 I I

"M& M8 20 21 22 '23E "24E "25E 'Z6E

Total consumer lending: $728B in 2023E, out of
which 20% was driven online ($145B in size)
Cnline consumer lending grew at #13% CAGR
2018-22 and is expected to grow at #16% CAGR
2023E-26E

Based on average loan size and pricing per
approval by market, implies $8B+ revenue
opportunity

ke
Grous
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Our business pillars

M@neyHero SingSager ®

M@iney101 C@mpareHero
Moneymax (O Seedly creatory

by HomeyHero Group

Our platforms provide free, comprehensive information across 1,500+ Creatory expands our ecosystem and user reach by providing our

financial preducts, including credit cards, personal loans, various digital technology salutions to third-party online channel partners and

insurance products, mortgages, and other financial products, for our content creators, enabling them to monetize their user base through

users to search for, compare, discuss and make informed decisions our existing relationships with financial institutions

L Te—
)
5 113.7M 8.9M 400+ 17%
Markets in Greater Total Traffic . Revenue
Southeast Asia in FY22 e Content & Channel Contribution in 9M
2023
Hokes:
I Al st e chocks Thailand, shich wis dosed in Q4 2022
2 Manthly Uricpes Lissrs during e period 90 2023
MzneyHero 5



MoneyHero's financial products platform

ManeyHero attracts high-quality users through creative content and innovative tools, while delivering high and reliable volumes

of new customers to our financial product partners

(2)
5

e

Maenthly
Unique Users

@l 24+  Contentteam members

4} articles published per month
]70 across our blogs

(4} Arficles read within across our
6DM blogs

NI ataty sk Thailend, which wic cesed in Q4 2022
Wanthly Uriguee Users m 984 2023, % of arganic users in 24 2023

Organic Users

Too

Re

Exclu

Covera

M‘,@neyHero

Group

Product Partners

@@

LTM F¥ 23 Financial
Product Applications

Commercial Partner
Relationships

cifibark Seandard §
alhy O

8 BEARDmE

2]

TransUniomn

HSBC 4Xr

'ii Frudiential

[@FUTU

A5 ol Septemnber 20, 2022; Commercial pariner relationships means having relationships with different lines of busiresses within the same financial instiutione.q XYZ Bank CC business is one relatiorshin and PL is another, decision making

power and budgat rests with the indiicual b of B
In Fyame2

BDBsS
=
FWD
cles

TIRFR
RROKFAS
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Creatory expands MoneyHero’'s reach by capturing and converting

3rd party traffic sources

Creatory is MoneyHero's B2B service offering — enabling digital businesses to monetize their user base through MoneyHero's

commercial partnerships

EXPANDED
ADDRESSABLE USERS

{ Value Proposition for Creators & Partners:
!« fAccess to broad pool of personal finance deals

« Menetization of user base through MoneyHero's
self-service Creatory platform and commercial
daals

+ Managed support around campaign construction,
and more efficient working capital access

hA®
Ad

creatory

by Hyphen Group

Followers of
Creators |
AddressableCreators

Users of Channel
Partners /
Channel Partners

. Value Proposition for Financial Services Providers:

+ Creatory takes care of all elernents of managing

i content creators and channel partners; collecting
and actioning feedback mid-flight in campaigns

MoneyHero
Manthly Unigue
Users 'V

Hobes:
1 Manthly Uricus Uiars during e period 90 2023, sechediveg Thailasd

FINANCIAL SERVICE
PROVIDERS

MeneyHero

e TE
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Our Executive Officers and Board of Directors

FRASHANT AGGARWAL

CED
Joined in 2016

EXECUTIVE

* Previously, Head of Commaercial
Products, Southeast Asia at Visa.
Pricr to that, American Express

OFFICERS

SHAUN KRAFT

CFO & COO
Joined in 2015

* Previously CFO & CO0 at CMCC
Global, Director at Parzlla
Weinbearg Partners in financial and

ROHITH MURTHY

CBO
Joined in 2015

Previously held various senior
digital banking roles at Citibank,
Standard Chartered Bank and

and Oracle strategic advisory, and M&A at Siam Commercial Bank
Lazard

PRASHANT AGGARWAL DEREK FONG KEMNETH CHAN

CEOQ WP SVP

MonayHero Group PCG Group PCG Group
BOARD OF
DIRECTORS

MARC 5¥2Z SUSAMNA LEE DAMIEL WANG

CEQ, Managing Partner, Former Managing Director Founder, CIC

Y7 Capital American Express Erianna Capital (Asia)

ManeyHero

15



Our Group Leadership Team

e SHRAVAN THAKUR
Group Co-Head of
Commercial

KAMEEL VI
Group Head of
People and Talent

IVAN HO
Group Finance Director

MIRIAM FRAMNKLIN

Technology & Product
Dperations Director

SANDEEP KRISHNAMANI
Group Co-Head of
Commercial

TOM KAPELLER

Group Head of
Insurance

SPENCER LEUNG

Group Head of Ventures
& Acquisitions

JAGMAL SINGH
Technology Advisar

RUBY CHOU

Group Head of
Marketing

MAWAZ IMAM

Group Head of
Corporate Development

LAURA HANNON

Ganaral Counsel

PROFESSIONAL
EXPERIENCE OF TEAM

LMemICan
ENPREDS







Proven track record of delivering value to MoneyHero users and
financial services providers

Growth in monthly unigue users and improving conversion rates drive higher application volumes

Average Monthly Unique Users ({2} Product Applications (3

8% increase in Monthly Unigue Users 3.8x increase in annual product applications
{of which 76% were Organic in M 2023)

15
1.3
0.8
0.5 0.5
] I
2018 2019 2021 oM 2023 2018 2019 2020 2021 2022 LTM Sep
2023

= Monthly Unigue Users (M) = Applications (M)

Hobes:

1 Al stats exchacks Thailand, which wis dosed in 04 2022
2 Aymrage manthly unigue users reler ta the sversge of monthly uncpes usere for the year or pericd stated r
34 Tota rumber of product applications for the year or perod stated w&d? a8



Group revenue and EBITDA

Significant change in cost structure implemented in late 1H 2022 through prioritizing reduction in operating loss over volume growth,
resulting in significantly improved Adj. EBITDA. Renewed focus on volume growth in 2H 2023 with a healthier prﬂﬁtab“iw profile

Adjusted EBITDA (USSM) O

+8% YoY -18% -26%
55.1 (13.1)
50.9
+17% Yo
20.3
17.3
{3.0)
(1.3) (2.2)
Q3 2022 Q3 2023 9Mm 2022 9M 2023 Q3 2022 Q3 2023 oM 2022 9M 2023

_— Adj. EBITDA margin

1 "’ Cuarntarly figures ara uraucited financials of Compansdsia Sroun Cepital Limitad, prepared in acoandancea with IFRS

2 Achusted EBITDS is 8 nan-FRS firancisl messure defired o ks far yearpencd phes deprecistion and amorti zaticr, imerest incomes, irance costs, income tax sepenssaf{credit], impairmete af psssfs when the impairment is the resul of an

isolated, nan-recurring ewent, equity-setiied share option and share-based payment experses, other kang-term employes benefits evpenses, employee sevranoe expenses, transaction esperses induding certain ane-off audit and kegal fees, wgr? I

changees an i wakss of financial ratramants, gain on dascegrition of cormaribla loan and bridga loan, uniealized loregn axchanga loas minus govammant subsidies



Revenue by product vertical and business pillar

Credit Cards is our largest vertical today and has enabled strong growth in our member base. Diversification into other products,
e.q., insurance which is our strongest growth vertical, presents the opportunity to strengthen margin and profitability

9M 2023 Revenue by Vertical

(5 in millicns)

Otherm
6%

Insurance
T%

Personal
Loans &

Mertgages
12%

Credit Cards
74%

Hobes:
1 Cuanaily ligures are uraudited financisls of Campansdsia Sroun Cepital Limitad, prapaned in acoomdanca with IFRS
2 Other indudes bank account, eiock brakerage, weslth maragemend, and Seedly

0% in millions)

9M 2023 Revenue by Business Pillar 1"

B2B Business
{Creatory)
17%

Online
Financial
Comparison
Platforms

83%

MaineyHero o



Revenue and segment profitability by market

Emerging Markets revenue contribution has increased from 8% in 2020 to 20% in @M 2023. Segment profitability significantly
improved in M 2023 following significant reduction in cost base initiated in late TH 2022

2018 — 9M 2023 Revenue by Market (USSM) Segment Income / (Loss) by Market (USSM) (2

68 (0.9
62 Hong Kong ) n
Singapore 20 _- e

15151
. {0.8)
Taiwan (0.7)
Emerging Markets {1.9)
{Operating) (o
2022

an 2023

2018 20§19 2020 2021

®mHong Kong  mSingapore  ® Tawan Emerging MarketEm mOh 2022 = oM 2023

Hobes:

1 2098-202% basad on audited financisls ol Comparsfisia Group Capitel Lirted; querterly liguies ane unauditad linerciak of Comparadaia Group Capital Limited, prapand in eccordancs with IFRS

2 Errerging markets inchuce Philippines, Malsyeia, and Thailand market We ceased car aperators in Thailand in 20232 I

3 Segment income | {loss) is total gain or loss for the period (revenue mimus all costs and espenses). Emenging markets {Operatingl includes Philpoires and Malavsia w&d? 2]






Non-IFRS adjusted EBITDA reconciliation

Loss for the period

Adjustments!

Tax axpansges

Depreclation and amertization

Interest income

Fimance costs

Government subsidies

Impairment of goodwill

Impairrrent af cther intangible assets
Egquity-settled share option expense

Cther long-termn employee benefits expense
Employes severence expenses

Transaction eXpenses

Changes on fair value of financial instruments
Gain on derecognition of convertible loan and bridge
lvar

Unrealized foreign exchange differences, net

Adjusted EBITDA

Rewvenus
Adjusted EBITDA
Adjusted EBITDA Margin

Hohes

For the Three Months Ended

Septernber 30,

2023 2022

Far the Nina Manths Ended

September 30,

(LJS% in thousamds)
(7.204)

26
1,200
(47}

1,802

(&)

1]

]

181
194
(0}
1,292
(481}

o
1,798

(1.264)
20,250

1,264}
(6.2)%

1 Finarciak are unaudited linerciak of Comaarafaia Graup Capital Limited, praparad in saccordanca with IFRS

2 Achusted EBITDS i 8 nan-FRS firancisl messure defired o ks far yearpencd phus deprecistion and amorti zatior, imerest incomes, irance costs, income tax sxpenssaf{credit], impairmete af ssesfs when the impairment is the resul of an
isolated, nan-recurring ewent, equity-setiied share option and share-based payment experses, other kang-term employes benefits erpense, STpOVes SEVerance epenses, ransaction sipenses including certain one-off audit and legal fees,

(15,798)

(262)
1,168
[4)
1,227
(2an
4,054
1,503
2,149
il

213
29
(1.508&)

0
5,304

(3,042)
17,332

(3,042)
(7.6)%

2023 2022

{US5 in thousands)
(78,305)

&0
3,400
193]
5,371

[49)

]

]

974
na

1
4,904
57,456

a
3,808

(2199)
55,142

(2,199)
(4.00%

changees an i wakss of financial ratramants, gain on dascegrition of coraribla loan and bridga loan, uniealized loresgn axchanga loas minus govammant subsidies

(46,593)

(258)
3an
{9
798
[651)
4,094
1,503
6,447
{337
220
501
1.236

(135}
10,738

(13,136)
50,895

{13,136
(26.81%

Meaningful improvement in Adjusted
EBITDA in @M 2023, from 3(13)M in
Ohd 2022 to $(2IM in 9M 2023 as a
result of targeted cost actions and
strengthening of unit economics

Finance costs associated with existing
debt an balance sheet; at the end of
October 2023, MoneyHero made a
voluntary prepayment of all its
cutstanding loan notes and accrued
but unpaid interest in an aggregate
amount of US$32.7 million

Changes in fair value of financial
instruments increased from $1.20M in
I 2022 to $57.5M in FM 2023 due to
an increase in fair value of warrant
liabilities and the derivative
components of Loan Notes

MzneyHero 54



Standalone P&L of MoneyHero Group
(CompareAsia Group Capital Limited)

Hohes

1
2

Revense
Costs and expemses:
Cost of revenue
Advensing and marketing expenses
Technology cosls
Employes henefit expenses

Ceneral, administrative and other operating expense
Foreign exchange differences, net
Oiperating loss
Crher inesme{espeive )
Cither incame
Finamce cosis
Changes in far valie of financial instruments
Larss hefure tax
Inoime: s (expenses M ereds
Lamss for the period
Other comprehens ive incons
Other comprihensive meome thal may be clhssified w profit or loss m
subsequent periods (net of bax):
Fxchange differences an tmns lxtion of foreign operations
Cther comprehensive meome that may not be reclissified 1o profit o bes
n aubsequent perad {net of ax:
Remeasurement gains on defined benefit plin
Oither comprehens ive imcome period, net of tax.
Total comprehensive loss for e period, et of tax
Basic and diluted

Finarcials are unaudiedinancials of Comparaisia Group Capital Limibed, prepared in accordance with IFRS

Changat in lar vake of linancial Falruments ralibe to me-raadanamant of th lar vakees al the warrant Baki B and et docicalive linancial Fatroments e the Sreug s tateraend of linercial peaitian thal ane 16 Be saltled by the Group Brough

issuance of squity without hawing to incur incremental cash outflows

Far the Three Momths

For the Nine Months

Endid % ¢ peenibey 340,
pLira] ik % Yo
Cunaudted) funaudited)
(1553 (1553

20,245,620 17,331,539 1T
(11,203,328) 8,067,244y ot
13,545,113 ) (3,250,665 12%
(L8155 (1,575,141) (R
(4,793, 5R5) (8,364, 986) {d431%
(2,747,191) (7,010,174 B
(1,975 Rl (5,551,935) {64
(SHIL6TH (17,508,610} (66
75,042 268,335 {7
(1,802,240 (1,327,006 EL
480,638 1,506,151 {6514
(T17820T) (17,106,133 58P
(25,433 261,858 (o
(7,203,641 (16,798,275) 157F%%
1l 48 4,486,970 (%
13,622 512 S
LelE118 4,494,542 (L2
(3,585,522) (12,303,733) {551%
(1.5 [239) %%

Emilidl % e prember 31,
2023 0k % Yo
Junandited) funaudited)
LI5S Lss
55,141,602 50,895 304 B4
(27,197.354) (25,601,097 %
(LLI340610 (13227049 16
(SOTL502) [AATRASG) B%
(14,385,577) (25208 79 43
(RB620900 (10,421 558) (151%
i, 145 489y (11215835 631
(15,664,511) (30614120} (6%
246,965 BI0G1S (69
(3BT (6,797,768} (2%
(37.456,415) (1,235 66} 4,551
(78,244 H53) (46.850.934) L
(59, 785) 257,772 (1253
(TR0 638 (46,593, 162) 8
3277434 R7R3S61 [[x) 2
(208513 SRUET [136)%
3,256,483 HH41.648 [LEY
(75,08, 1550 (37,750.504) k]
i 1f6) (663} (75

ManevHero 24



Standalone Balance Sheet of MoneyHero Group
(CompareAsia Group Capital Limited)

s

1 Francisl pasiticn as o1 31 Dec 2027 hased an sudited linsncisls of Comparefsis Group Capital Limited, financial position ss of 30 Sept 20273 bared on uraudited firancisle ol Comparefisa Group Capital Limited, prepared in accardance with IFRS
2 Thi Groap bad net current liabilities and net llabiites of approdmateky USSIET. 71 millkan and USS(SE. 2 milion as at 30 September 2023, of which approsdmabely USE608 midlion and USS1ILS milion wis sttrisutabbe to warrant llabdlties and cther
chivitivg linarial inEDruirents Faspset iwaly that are to b settled by tha Groug thiough Siuancs of souty withaul heving 1o o incremantal ceah aulflews

SON-CLRRENT ASSETS
ke intaisglbk: assets
IPropenty and cqupmen:
Foghl-ofise inaets
Ipasis

Total fn-current sssels

CURREST ASSETH

Agenunis reoesak

Conirsct asscts

Prepeqynicn s, deponits and odier secevalles
Taxrecoverb ke

Pl o] Bk et

Camh and cash cquivaknis

Tolal cumen| s

CURRENT LLABILITIES
Acenunis pavahk

{hecr piry abiles il acensib

b dorwaney finarscal msmmens

Warnant abibtic

Lease Rahiives

Frovionn

Taal cumen Robilues

WET CLIRRENT (LLARILITIES Y ASSETS
TOTAL ASSETS LESS CLRRENT LIABILITES

MOM-CUREENT LIABILITIES
Lease ishiless

ke puryables
Tntaresi-bagrng homuwings
Defened las bditics
Provkaoas

Total ror-curnent b
et ioh fives vassels

ERITY

Baued capaal
L= ]

Tonal egaicy

Ao
M S w1 31 Bicwmber 100X
unmaitali
Liss Lisg

15,003, 72% 18,408,572
1B6927 3alA
™27 Al
15K 139 | 1 Trrd
14,1781 15 80T 130
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Forward-Looking Staternents

This document includes *forward-looking statements” within the meaning of the United 5tates federal securities laws and also contains certain finencial forecasts and projections. All staterments
other than statements of historical fact contained in this communication, including, but not limited to, staterments as to future results of operations and financial position, objectives of managemant
for future operations of MoneyHere Limited (the “Company”), market size and growth opportunities, are forward-looking statements. Some of these forward-looking statements can be identified
by the use of forward-locking words, including “outlook,” “believes,” “expects,” “potential,” “continues,” “may,” “will,” “should,” "could,” “seeks,” “predicts,” “intends,” “trends,” “plans,” “estimates,”
“anticipates” or the negative version of these words or other comparable words. All torward =locking statements are based upon estimates and forecasts and reflect the views, assumptions,
expectations, and opinions of the Company, which are all subject te change due to various facters incleding, without limitation, changes in general economic conditions, Any such estimates,
EssUMpticns, expectations, forecasts, views or opinions, whether or not identified in this communication, should be regarded as indicative, preliminary and for illustrative purposes only and should
not be relied upon a5 being necessarily indicative of future results.

The forward-looking staterments and financial forecasts and projections cantaingd in this communication are subject ta a number of factors, risks and uncertainties. Patential risks and uncertainties
that could cause the actual results to differ materially from those expressed or implied by forward -looking statements include, but are not limited to, changes in business, market, fimancial, political
&nd legal conditions; risk relating to the uncertainty of the projected financial information with respect to the Compamny; the Company's ability to attrect new and retain existing customers in & cost
affective manner;, competitive pressures in and any disruption to the industry in which the Company and its subsidiaries (the “Group®) operate; the Group’s ability to achieve profitability despite a
history of losses; and the Group’s ability to implement its growth strategies and manage its growth; the Group's ability to meet consumer expectations; the success of the Group's new product or
service offerings; the Group's ability to attract traffic to its websites; the Group’s internal controls; fluctuations in foreign currency exchange rates; the Group’s ability to raise capital; media
coverage af the Group; the Group's ability to abtain adeqguate insurance coverage; changes in the regulatory envirenmaents (such as anti=trust laws, foreign ownership restrictions and tax regimes)
and general economic conditions in the countries in which the Group operates; the Group's ability to attract and retain managemant and skilled employees; the impact of the COVID-12 pandemic
or any other pandemic on the business of the Group; the success of the Group’s strategic investments and acquisitions, changes in the Group's relationship with its current customers, supgpliers and
service providers, disruptions to the Group's information bechnalogy systems and retworks; the Group's ability to grow and protect its brand and the Group's reputation; the Group's ability to
protect its intellectual property; changes in regulation and other contingencies; the Group's ability to achieve tax efficiencies of its corporate structure and intercompany arrangemeants; patential
&and future litigation that the Group may be invaolved in; and unanticipated losses, write-downs or write-offs, restructuring and impairment or other charges, taxes or other liabilities that may be
incurred or required and technological advancernents in the Group’s industry, The foregaing list of factors is not exhaustive. You should carefully consider the foregoing factars and the other risks
and uncertainties described in the “Risk Factors® section of the Compamy's registration statement an Form F-4 (the * Registration Statement”), which was declared effective by the U5, Securities
and Exchange Commission (the “SEC™) on September 26, 2023, and other documents to be filed by the Company from time to time with the SEC. These filings identify and address other important
risks and uncertainties that could cause actual events and results to differ materially from those contained in the ferward-looking staterments. In addition, there may be additional risks that the
Company currently does noat kmow, or that the Company currently believes are immaterial, that could also cause actual results to differ from those contained In the forward-looking statements.
Forward-looking staterments reflect the Company's expectations, plans, projections or forecasts of future events and view. If amy of the risks materialize or the Company’s assumptions prove
incorrect, actual results could differ materially from the results implied by these forward-looking statements.

Farward-looking staterments speak only as of the date they are made. The Company anticipates that subsequent events and developments may cause their assessments to change. Howaver, while
the Company may ebect to update these forward-looking statements &t some point in the future, the Company specificelly disclaims any obligation to do so, except as reguired by law. The inclusion
of any statement in this document does not constitute an admission by the Company or any other person that the events or circumstances described in such staterment are material. These forward-
leaking staterments should net be relied upan as representing the Company’s assessments as of any date subsequent to the date of this docurnent, Sccordingly, undue reliance shoulkd not be placed
upon the forward-looking statements. In addition, the analyses of the Company contained herein are not, and do not purport to be, appraisals of the securities, assets or business of the Company.

Industry and Market Data

This document contains infarmation, estimates and other statistical data derived from third party scurces andfor industry or gereral publications. Such infarmation invalves a number of assumptions
and limitations, and you are cauticned net to place undue weight on such estimates. The Company has not independently verified such third-party infarmation and makes no representation as to
the accuracy of such third-party information.






